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Clubs of the World, 162; copy era in, 184, 185; 
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tion and, 206; evidences of art in, 53; honesty 
in, 226; influence of modern science on, 6; 
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Co-operative marketing, 112. 
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Co-operators, organization of, 236. 

Creative Wears Factors tv Mopern Scren- 
tiric Consumption. Frank F. 
Wieder, 65-9. 

Credit: changing technique, 36; facilities, 34; 
revising policies, 30. 

Crowd pressure, 3. 


Depletion of world resources, 40. 

Distribution: knowledge of, needed, 206; present 
systems of, 240; results of, 177; work of 
analyzing, 175. 
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57-64. 
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201. 
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12. 

Farming, need for increased skill in, 10. 

Farrell, James A., 247. 

Federal Trade Commission: opposition to, 30; 
powers of, 21; valuable work of, 31. . 

Financial relations, present, U. S. with Europe, 
245. 

Financial schemes, exposure of, 166. 

Food: consumption of, 57; consumption, Amer- 
ica’s high ratio of, 76; products, U. S., surplus 
of, 9; values, 58; wastes, 62. 
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ary, 60-2. 
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business, lag theory, 146. 

Foreign Trape IncrEasED NATIONAL 
Weatru. Harry T. Collings, 241-7. 

Foreign Trade, need of, for U. S., 241. 
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Budgets, 74-82. 
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Alfred G. White, 99-105. 

Governmental affairs, trend toward wider 
participation in, 17. 

Grirrita, Ivor. Chemistry as a Source of New 
Wealth, 38-46. 

Groceries, present system of selling, 236. 
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Hess, Hersert W. How Co-operation Works 
in the Grocery Business, 236-40. Selling Dis- 
tribution and Its New Economics, 1-7. 

Home: make-up of ideal, 70; meaning of, 70; 
owning, value of, 72. 

Human behavior, trends of, 48. 

Human desires, 10. 


Imports, need of, to exceed exports, 245. 

Income: average, where spent, 75; incentive to 
increase, 11. 

Industrial: buying, 86; conditions previous to and 
following World War, 9, 10; Journal, function 
of, 91; Nation, U. S. leading, expansion as, 
100. 
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11; distribution of, 101; predominant regions, 
101-4; importance of, 99; individual oppor- 
tunity in, 11; possible change in location of, 
104; structure of, 84; waste in, 156-8. 

Instincts, 1, 6. 

International law, expanding field of, 16. 
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E. C. Sams, 226-35. 
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Lag vs. area theory, 147. 
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tion, 139. 
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Manufactures aid given by Co-operators, 239. 
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rapid increase in, 105; vs. agriculture progress, 
101. 
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Market: U. S., domestic, 241-43; U. S., foreign, 
need for and benefit of, 243-5; studies, com- 
plexities in, 130. 

“Market Days,” 137. 

Marketing: production and consumption (egg) 
106; scientific developments in (egg) 113; large 
scale, through advertising agent, 187. 

Markets: control of, where located, 87-90; find- 
ing profitable, 84-6; locating through Research 
Bureaus, 96; problems, wide discussion of, 
112. 

Medicine, aid given by chemistry, 43-5. 

Membership in Co-operators, 238. 

Merchants: overstocked goods, 230; guarding 
against, 231. 

Merchandising: and marketing, difference in, 1; 
competitive selling in, 227; possibility of, 2; 
purpose of, 5. 

Middle class of property owners, developing, 99. 

Middlemen, eliminating, 232. 

Militant organization of business group, 13. 
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TRIBUTION TO CREATIVE WEALTH ACTIVITIES. 
H. H. Kynett, 183-89. 
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136-41. 

Mopern Distrrisutive DemMANbs on Epvuca- 
tion. F. R. Cawl, 205-11. 

Mopern Sates MANAGER AND His DeveLopIne 
Tecuniquez, Tue. Russell Doubman, 174-82. 

Motor cars, dependence on, 214; growth in sales 
and usage, 212. 

Murr, Matcotm. Breaking Down Sales Resist- 
ance in Industrial Selling, 83-94. 


National Vigilance Committee, establishment 
and work of, 162-4. 

“Neosho Plan” The, 138. 

New Weattnu, New Sranparps or LivinGc AND 
Cuancep Famity Bupcets. Mrs. Christine 
Frederick, 74-82. 

Newspaper publishers, standardized rates, 184. 

Nystrom, Dr. Paul H., 75. 


Oil stock boom, exposure of, 166. 


Paint and varnish products: growth of, 190; 
durability requirements, 191. 

Parker, Frank. Banking and Its Relation to 
New Wealth, 32-7. 

Pasteur, Louis, 43. 

Penney, J. C. Company (chain stores) 228-35. 

Pittsburgh Plus Plan, 28. 

Piace or Beauty THE Business Wor p, 
Tue. Huger Elliott, 52-6. 

PLace or THE Mopern Disrrieutive SurRvVEY 
Revation To Maximum Sates, THe. 
Edwin G. Booz, 95-8. 
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Piace or Human Scrences in Mopern OrGan- 
Bustness, Tae. Edwin B. Twitmyer, 
47-51. 

PourricAL AND GOVERNMENTAL TENDENCIES IN 
Revation To IncREASED WEALTH. 
Clyde L. King, 8-20. 

Politics and government, trend in, 15. 

Pope, Sir William, 39. 

Price discrimination, 27. 

Printer’s Ink, aid given Truth Movement by, 
167. 

Problems: increased sales, 197; sales, right ap- 
peal, 190; sales and retail, or producers, 
193-96. 

Propucer AND His Sates Prosiems tn 
TION TO WHOLESALER, RetTarILer, AND Con- 
sumer, Tue. John C. Frazee, 190-8. 

Producer, study of consumer demands by, 218. 

Production standards, American vs. consump- 
tion, 80, 81. 

Propaganda, use of, 14, 

Protective legislation, 15. 


Ready-made garment vs. custom-tailor made, 66. 

Reeves, Currron. Automobile Industry and Its 
Wealth-Contributing Factors, The, 212-15. 

Reporting Services, business, pioneers in, etc., 
142-4. 

Research Work, value of to sales manager, 176. 

Resor, StanLtey. What the American Associa- 
tion of Advertising Agencies Does to Make 
Advertising Scientifically more Effective, 
124-9. 

Retail: prices, maintenance of, by Federal Trade 
Commission, 25-7; selling, history of, 226. 


Sales: foreign, 244; manager, 142; manager, 
modern, capacity of, 174; manager’s quotas, 
C. P. Stone, 216-9; manager, personnel work 
of, 180; manager, requirements of good, 178; 
obtaining maximum, 95; policies, government 
action, effect of on, 21; quotas, gauging, 131; 
quota, need for simplicity and reality, 219; 
quota, types of, 216-19. 

Sates Pouictes anp tae Feperat Trape Com- 
Mission. James T. Young, 21-31. 

Sams, E.C. Justification of the Chain Store in 
Our Present System of Distribution, The, 
226-35. 

“Save the Surface” Campaign, purpose and 
advertising merits of, 192-3, 196. 

Savings, increase in, 212. 

School: curriculums, need of new, 207; curricu- 
lums, new subjects in, 210; high school field 
open to student; after, 208; systems, changing 
curricula in, 50. 

Screntiric Marxetine or Farm Propvucts as 
ILLUSTRATED BY THE Marketine or Eqos. 
Earl W. Benjamin, 106-15. 


2 
70; 
ve to 
> and 
ction 
as, 
ions, 
n of, 
vork | 
‘HE. 
<) 
oth 


264 


Science: applying, to distributive problems, 207; 
influence of, 2, 4; of marketing, 106; trend 
toward, in production, 11. 

Selling: administration, aim of, 2; administra- 
tion, function of, 6; distribution, 4. 

Distrisution AND Its New Econom- 
1cs. Herbert W. Hess, 1-7. 

Sherman Anti-Trust Law, protection of, 227. 

Social changes and results, 79. 

Specialization, economies from, 125. 

Standards of advertising, etc., keeping up, 
through Federal Trade Commission, 23-5. 
State highway system, evolution of, 16. 
Sratistics 1s Market Srupres. Paul T. 

Cherrington, 130-5. 

Statistics, U. S., 74, 77. 

Statistical work of Chamber of Commerce, 140. 

Steinmetz, Dr. Charles P., 155. 

Stone, C. N., Sales Managers’ Quotas, 216-9. 

Stores: (Chain) retail advance, through and 
growth of, 203; (Meat) retail costs vs. size of, 
200; (Retail) numbers of problems of, 199; 
trying to relieve, 202; comparing costs vs. 
size of, 199. 

Joun. Contribution of the Associa- 
tion of National Advertisers to Better Present 
Business Practices, The, 116-20. 

Survey, modern distributive, 95, 96. 


Teacher, present-day, 211. 

Trade Practice Submittal, 22-3. 

Trend, employment and industrial, 153, 154. 

Movement as It Ar- 
FECTS THE WEALTH-PrRopucING Factors IN 
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rae Community, Tue. H. J. Donnelly, Jrj 
161-73. 

Truth Movement, work of, 162-72. 

Turnover, profit to dealer in rapid, 125. 

Twirmyer, Epwin B. Place of Human Scienceg 
in Modern Organized Business, The, 47-51. 


Vocational guidance, value of, 209. 
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